30 Days' To
Social
Media
Success The
30 Day
Results
Guide To
Making The
Most Of
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Twitter
Blogging
Linkedin
And
Facebook

Right here, we
have countless
ebook 30 days to
social media
success the 30

day results
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guide tol making
the most of
twitter blogging
linkedin and
facebook and
collections. to
check out. We
additionally
come ~up 'with the
money,. for
variant types
and plus type of
the books to

browse. The
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satisfactiory
book, fiction,
history, novel,
scientific
research) (as
well. as: various
extra sorts of
books  are
readily
manageable here.

As this 30 days
to social media

success the 30
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day results
guide to making
the most of
twitter blogging
linkediniand
facebook, it
ends occurring
swine one of the
faveored books 30
days to social
media success
the 30 day
results guide to

making the most
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of-twitter
blogging
linkedin and
facebook
collections that
we have: -This:. is
why you remain
in-the best
website (to see
the incredible
books to have.

I quit social
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media ) for (30
daysHew—to—Ptan

e Wa Nl n £
\ A [SAV) vy oL

a_y’S
Seetat—Media
Certerte—ta—4+
Heurt I.Fasted
Social Media For
30-Days \u0026
This Ts Whati (T
Learned Fhe—36
Bay—Seoeial—Media
bPetex How To Get
A Million

Followers on
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Facebook| land
Instagram. . |
Brendan Kane T
quit- my
cellphonefor 30
days: \u0026, it
changed my life
i''guit social
media for /30

days. 30 Days
Without Social

Media My
Transformation

Top 12 Books for
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Social Media
Marketing
Entrepreneurs i
went- 30 days
without social
media. I quit
social media for
a month..

I Quit Social
Media Forn 30
Days: Everything
Has Changed
DELETING SOCIAL

MEDIA FOR 30
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DAYS CHANGED MY
LIFE i—euit
seetat—mwedia—feor
Io0—days—ana—=+t
ehanged—rmy—+tife
L MEPIA-DBETOX
20260—+
BOCUMENTARY I
quit social
media for 30
days. i—teok—=
week—off—of
seetat—mwmediatt T

did a social
Page 10/121



media detox.ws
30 Days Off
Social Media -
Let"s Detox !
Quitting Sociad
Media for-30
Days on My Phone
Quitting Social
Media for /30
Days || | Max's
Monthly
Challenge 30

Days To Social

Media
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Martin ‘'suggests
spending- 30
minutes a day
for 30 -days to
develop aistrong
social-media
presence. The
author tells you
exactly whati(to
do. getAbstract
recommends her
practical advice
to small

business owners,
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entrepreneurs,
authors,
speakers,
consultants,
merchantis fand
solo
professionals.

301 Days ' 'To
Social Media
Success : The 30

Day Results
Guide ...

Check out these
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30-days—-of
social media
posts. The
Answer this
Question. (People
love. toranswer
random
duestions. Post
allcreatiive
guestion and get
the conversation
going. This is a
great way to

encourage
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interaction with
your ~followers.
Be sure to like
and’ comment on
their responses.

30 Days of
Social Media
Posts (- [Lindsey
Elmone
Struggling to
come up with

social media

post ideas?
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The calendar
provides- a, new
content prompt
for 30 -days
(well, <29, as
'Behindthe
Scenes' is
listed twice) -
which doesn'it
necessarily mean
that you need to
be creating and
posting new

stuff every
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single day. But
it shows- that
there are plenty
of -options-to
choose <from.

30 Days of
Social Media
Content/ [Calendar
Infographic ...
30 Days of
Social Media
Prompts. Trying

to come up with
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exactly whatrto
post -and when on
social media can
seem like a
complex
undertaking. But
it doesn't have
to-be. We've put
together) a list
of social media
prompts and
suggestions that
will allow you

to plan out an
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entire month  (or
more), of social
posts for your
business. Please
feel free(to

30 Days of
Social 'Media

Prompts —
FEternity

Using a unique
Rule of 30
approach, 30

Days to Social
Page 19/121




Media  Successis
the perfect
resource for
busy people who
want/ quick
results: Thirty
short chapters
(one for-each
day of the
month) are paOne
of
Lifehack.org's
Top 20 Books to

Read in 2016.
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Small business
owners, and, solo
professionals
know they're
supposed to use
social-media. to
increase sales,
but “how should
they start?

30 Days to
Social Media
Success: The 30

Day Results
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Guide | ...

Using a -unique
Rule of 30
approach, 30
Days/ toSocial
Media Success; is
the perfect
resource-for
busy rpeople who
want quick
results. Thirty
short chapters
(one for each

day of the
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month) ‘are
packed with real-
world tips and
proven
technigques’ you
can use;right
away. This book
makes  it-easy to
tap into) the
power of today's
hottest social
media sites to:

30 Days to
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Social Media
Success: The 30
Day Results
Guide ...

If you<are an
entrepreneur . or
a professional
with your own
practice, /you
can put social
media to work
promoting your
activities. Then

30 Days to
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Social Media
Success is. the
book for you.
It"s not
complicated.
With. 30 :days. . of
sustained effort
and-a’'minimum of
30 minutes
daily,  seven
days a week, you
can create a
notable online

presence for
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your| busimess-or
professional
activities.

30 Days to
Social-Media

Success — Book
Review — Aarif
Billah

What is .your
goal? Sit down
and figure out
what you want to

accomplish with
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social media—in
the next 30
days. Choose
simple
measurable KPIs
as. your goals.
Day 2. Consider
exactly what you
are (going ‘to
share in your
social media
accounts. Use
the golden

formula:
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‘Educatel me.
Entertain. me.
Provide
utility.” to
choose <the right
kind, of rcontent.

30-Days Worth of
Advice to

Improve Your
Social Media
Presence

I’'ve created a

calendar with 30
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days—and 30
types~sof- social
media content.
Mix ‘and match
whatever/ content
types yvou want
on whatever days
you -want. Post
every (day,  every
other day, or
whatever works
for you. But
this calendar

will give you a
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bucket full of
ideas to choose
from and you can
pull-a new-idea
out \of (it (each
day..

30-Days of
Social Media

Content (+ Free
Content Calendar
Snapchat was an

open book to my
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day-to-day (ldfe,
as were all of
my social media
accounts. Life
became ‘hard. On
days: when- 1T
wasn’'t the
happiest, I felt
a pressure to
seem more  okay
than I

9 things that

happened when T
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guiti social
media foxr 30

days

How does social
media  impact one
person's well-
being? We asked
writer Bana Jobe
toshare her
experience after
gquitting
Facebook,
Twitter and

Instagram for 30
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days.  From peace
of mind to
better sleep,
here's what she
found. <The
Challenge. I'l1l
admit: I'm
pretty addicted
to my (phone.

30-Day
Challenge:
Social Media

Cleanse
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This d4ds-the
Second Time I
Quit Social
Media for 30
Days/.-1Maxnch 10j,
2020. /This  is
the second time
T guit social
media for /30
days. At the
beginning of
February, I
handed my

assistant my
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accounts| and
asked 'her to do
the following:
Change all the
passwords and
don’'t .give me
access.

QuitcSocial
Media for 30
Days: Powerful
Lessons

The next

challenge is NO
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SOCIAL MEDIA~for
30 days . No
posting on
Facebook, no
checking/iout Jen
Selter’s
motivational
quotes on
Instagram,  and
no random rants
on my Twitter
page. I got this
idea from

reading Cal
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Newport’s (blog.
He doesn’t use
social media at
all.

30-Day-Challenge
#6 — No Social

Media -
CharlesNgo.com
Today's  Theme.
Start. The
Challenge. Day
3. Available in

days. days after
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you enroll.
Start. Today's
Theme. Start.

30 Days of
Social-Media
Author Grow
Vince McMahon
BANS ~Social
Media — WWE
Talent Have 30
Days To Comply.
McMahon

threatens
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retaliation
against talent
using their real
or character
names-outside of
WWE .

Vince McMahon
BANS -Social
Media — WWE
Talent Have 30
Days ...

If any of you

follow me on
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social medias,
you may rhave
noticed that at
12:01am on
Januazxy 1,1 2020,
I, went-off
social media for
the month of
January . I
decided on New
Years Eve that I
would delete all
of my social

media apps for
Page 40/121



the next! 30
days,»mainly for
clarity, and to
make-a big-life
tpansition
without feeling
any pressure to
post dimmediate
updates!

I guit social
media for 30

dayvs | Roaming

Romary
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Using a- uniqgue
Rule-of 30
approach, 30
Days-to Social
Media Success | is
the perfect
resource for
busy people who
wankt rquick
results. Thirty
short chapters
(one for each
day of the

month) are
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packed with real-
world tips. and
proven
technigues you
can \use night
away. This book
makes it easy to
tap -into-the
power (0f| today's
hottest social
media sites to:

30 Days to

Social Media
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Success-on Apple
Books

Jun 28, 2020
Contributor By
Anne/ Golon! Ltd
PDF_ID- 668abdac
social media 30
days to
transform 'your
business into a
money machine
pdf Favorite
eBook Reading

linkedin 1 sell
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something (you
can. use rsocial
media to sell
your- own there
is a more human
side. needed

Social 'Media 30
Days To
Transform Your
Business Into A
One of

Lifehack.org's
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Top 20 Books—to
Read ~in
2016.Small
business owners
and ' solko
professionals
know they're
supposed- to use
social media to
increase isales,
but how should
they start?Using
a unique Rule of

30 approach, 30
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Days| to-Social
Media Success 1is
the perfect
resource for
busy/ people who
want

Small business
owners and solo
professionals
know they're

supposed to use
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social media-to
increase sales,
but how should
they start?
Using a unique
Rule. of 30
approach, 30
Days to Social
Media (Succesgs is
the perfect
resource for
busy people who
want quick

results. Thirty
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short | chapters
(one ~for each
day of the
month) are
packed with real-
world tips  and
proven
technigues you
can use 'right
away. This book
makes 1s easy to
tap into the
power of today's

hottest social
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media sites to
get global
impact out of
press releases,
articles), (blog
posts,~and book
reviews;
increase - your
personal and
corporate
visibility as
the go-to expert
in your

industry; build
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relationships
with-clients and
connect with
ideal prospects;
network around
the world and
around the clock
with people who
needrwhat /'you
have to offer.

"Evocative
insights from 30

world class,
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extraordinary
marketers"—-P.
[4] of cover.

The ultimate
self-care
checklist to
become more
productive,
healthy and
happy. People
check their
phones an

average of 27
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times per (day-
Many -spend. more
time online than
they do
sleeping, (which
is probably, the
surest sign that
we-all need to
takera step
back.  The
positive effects
on your health
from a 30-day

digital detox
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can be
impressive.
Regardless of
where you are on
the  spectrum of
social-media
usage, here are
30-easy ways to
takera isocial
media detox. 100
pages 6" x 9" /
15.24 x 22.86 cm
High quality

matte cover It's
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also a great
gift for
everyone who is
spending too
much’ time on
social-media.

Who “are you
without 'social
media? If your
social media
accounts were
put on hold for

30 days, would
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you feell lost,
anxious, or
depressed? Many
people have
become ‘dependent
on. social-media
to feel a
connection to
others; 'but/ we
rarely, .1f ever,
feel fulfilled
by the online
experience.

Masses of
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disscontent
people, are
flocking to
social media to
feel a sense of
belongingy,
acceptance, and
community. Don't
liverin ra
virtual reality
any longer. Life
happens offline,
in the present

moment. It's
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time to break
your -attachment
to social media
and’ start living
in the present
moment, rat  peace
and free from a
virtual
illusion. /Life
is beautiful,
and you can
experience it
now. Let this

mindfulness
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guide liberate
you. from social
media
dependency. This
30 day
mindfulness
program will
help guide you
intorpresent
moment awareness
and away from a
reliance on
social media.

You'll discover
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that| social
media  is a
conditioned
attachment that
you no <longer
need, to rkeep.
The time to be
aware, happy,
and < free
is...now.
(Checkout more
of our
mindfulness

guides at
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30DaysNow . com:.
Don't forget to
leave a review
and share-with

those iyouilovedl)
kA k), k Kk khkkkhkkhkk,kh*kk*x*k
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Mindfulness/ is a
practice that
has been around
for ages, and
has effectively

changed the
Page 61/121



lives of many,
especially while
joined with
cognitive
behavioral
therapy: (EBT) .
The exercises in
our -guide books
incorporate/ fun,
common,. .and
unigque
technigques that
stem from old

teachings as
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well as CBT.
Most ~of our
guide books
focus on
overcoming
adverse
attachments, so
that you-can
liveryour /best
life possible
and rediscover
happiness. Our
approach is to

keep it simple.
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Mindfulness does
not. have to be a

complicated,
strenuous, oOr
confusing

practice . As . we
like to
say...there
isn'ta grand
goal of
enlightenment
that you must
reach to

discover
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happiness),
fulfillment, and
peace. Believe
it or not, “you
have happiness
in the present
moment, and
that"s 'what our
guide (books will
help wyou
discover. You
have nothing to
lose by trying

mindfulness, and
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we  hope - you
start, with one
of our fun
guides. We-also
hope’ that (you
share our -books,
and what you'll
learn’ through
them, with
others. We're
all in this
together -
waking up to a

life of
Page 66/121



awareness (and
happiness. . in the
present moment.
Our’ short- 30 -day
guide books can
also . berused. if
you're
interested in
starting a
mindfulness
group in your
community, a
coaching

practice, or a
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volunteer (group
that -utilizes
mindfulness for
health and
wellnessl. (Use
our. guides  any
way you wish.
They're simple,
easy to follow,
and practical.
Most
importantly,
they're

effective and
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fun. Don't @o
another day
without trying
mindfulness.
Live yourn best
life possible!
Please leave a
review, as well
as armessage of
encouragement
for other
readers. Other
30DaysNow.com

mindfulness
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books  onl Amazon
(p.s« they make
great gifts!):
30 Days’ to
Reduce
Depression 30
Days to Overcome
Loneliness 30
Days to Stop
Giving. a Shit 30
Days to Overcome
Shame 30 Days to
Overcome Regret

30 Days to Stop
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Apologizing 30
Days -to Reduce
Anxiety 30 Days
to Overcome
Anger 30/ Days|to
Overcome
Procrastination
30-Days to
Reduce Stress 30
Days . to Overcome
FOMO 30 Days to
Overcome Fear of
Rejection 30

Days to Overcome
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Fear of Failure
30 Days to. Stop
Obsessing 30
Days- to a Better

Dating
Experience AND
MORE. ... (see

them all - at
30Daysnow.com)
or .search for
the books via
Amazon. Other
Recommended

Mindfulness
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Authors:| Anthony
de Mello Eckhart
Tolle Alan Watts
Dan’ Harris -'Sam
Harris Miichael
Singer-Jon Kabat-
Zinn Andy
Puddicombe Mark
Williams| and
Danny. Penman
Sameet Kumar

Over 60 billion

online messages
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are sent| on
digital
platforms every
day, and only a
select few
succeed:in the
mad scramble for
customer
attention. This
means that the
question for
anyone who wants
to gain mass

exposure for
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their
transformative
content,
business, or
brand or/jconnect
with. audiences
around the globe
is-no longer if
they should/use
social media but
how to best take
advantage of the
numerous

different
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platforms How
can, you make a
significant
impact in the
digital world
and  stand; out
among all the
noise? Digital
strategist and
"growth hacker"
Brendan Kane has
the answer and
will show you

how—in 30 days
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or'less. A
wizard, of the
social media
sphere,” Kane has
built-online
platforms for A-
listers
including Taylor
Swift rand
Rihanna. He's
advised brands
such as MTV,
Skechers, Vice

and IKEA on how
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to establish—and
grow -their
digital audience
and’ engagement-.
Kane has!/spent
his career
discovering the
best tools to
turnrany no—name
into a. top
influencer
simply by
speaking into a

camera or
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publishing @a
popular blog—and
now he'll share
his’ 'secrets with
you. In| One
Million
Followers, Kane
will teach you
how to gain|an
authentic,
dedicated, and
diverse online
following from

scratch; create
Page 79/121



personal)
unique, rand
valuable content
that 'will engage
your/ core
audience;and
build a multi-
media’ brand
through
platforms like
Facebook,
Instagram,
YouTube,

Snapchat, and
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LinkedIn.
Featuring in-—
depth interviews
with
celebrities,
influencers, .and
marketing
experts,
including:
Chris Banton,
cofounder and
board director
of Shazam and

former head of
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Android-business
development for
Google -+ Ray
Chan, CEO and
cofounder of
9GAG, -~ Julius
Dein, internet
personality and
magician with
nearly. 16
million Facebook
followers . Mike
Jurkovac, Emmy

Award-winner and
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creative
director of
will.i.am and
the Black Eyed
Peas = Phil
Ranta,former
COO of Studio71l
and VP 'of
network rat
Fullscreen -
Eamonn Carey,
managing
director at

Techstars London
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o (Jonathan
Skogmo, rfounder
and CEO of Jukin
Media, -Inc. '
Jon '\ Jashni,
founder of
Raintree
Ventures - and
former president
and chief
creative officer
of Legendary
Entertainment

One Million
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Followers (is—the
ultimate guide
to building your
worldwide brand
and \unlkocking
all the benefits
social media has
to-offer. It's
timeto 'stop
being a . follower
and start being
a leader.

Take A 30-day
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Break From
Social Media to
Improve Your
life, Family, &
Business/.(If you
say,  I-~don't
think I could
give up facebook
/imstagram for
even a. week,
then you
probably need to
give it up more

than you know!
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Being a mom ds
tough work, and
if you think
that 'social
media  is/iyourn
only, escape,
then you're not
looking into
other (options!
Learning how to
make friends is
a major part of
growing up, and

friendship
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requires|a
certain -amount
of risk. If
teenagers aren't
getting enough
practice talking
to people and
getting their
needs (met /in
person. and in
real time, many
of them will
grow up to be

anxious adults.
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Establish
technology—-—free
zones in the
house' 'and
technology—free
hours when no
one uses the
phone. We are
here to help!:

Are you
interested in
100% proven ways

to drive traffic
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toyour website,
brand or product
to over 2. 3
billion’ active
Social Media
Users?Are;your
sales not as
strong as you'd
likecrthem to be?
Or are. you
trying to build
a list of
followers but it

seems like it's
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flat 1lining
because no. one
opts in? Want to
find out how to
use \Google,
Facebook,
Twitter,
Youtube, “and
more to take
your business
and marketing to
the next
level?If you

answered YES to
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any of those
guestions. then
you need to read
this bookSocial
media has never
been more
popular, Jjust go
anywhere
nowadays and (you
will see people
using their
mobile devices
to keep in

contact with
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friends;  ishare
their dining
experiences or
watch videos
while  in/the
park. or:on a
train.Wouldn't
it-be fantastic
ifyou knew how
to master one of
the large social
networks for
your business,

say Twitter,
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Twitter has over
300 midllion
users, now what
if you harness
1% of that
audience?-1%.1is
not a lot right?
Well do the
maths real guick
1% of 300
million = 3
million
potential

customers. Now
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how about (5%-or
10%. cus s See
where I'm going
with- this?And
that's <only one
Social-media
network, what
about  Facebook
with2 billion
active users or
Google+t+ or
Reddit or
Pinterest or

Youtube?Now are
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you ready (to-tap
into-those
markets using
The’ Social Media
Blueprint?I hawve
poured
everything that
I know into this
book (It
simplifies
everything that
works to show
you how you can

use the world's
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most| popular
social networks
to get your
product’ or
service in front
of a,vastrarray
of potential
targeted
customers ‘using
the simplest of
technigques that
anyone can
use.This book

will also give
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you an insight
into-how each
individual
network performs
and keeps
updating -so. you
can stay updated
with them. Its
really that
simple. and
that's why these
networks are so
popular.... It

pays them for
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you to be
successful
right? Starting
to make
sense?Now,
you're- just
minutes away
from growing
your -business to
its true
potential!Here
is a sample of
what you will

learn to
Page 99/121



master:The
complete step by
step Blueprint
to master
Facebook,
Twitter;,
YouTube,
Pinterest,
Google and
Reddit !How to
put your traffic
on steroids by
tapping into

Facebook's
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LATEST

platform. Send
your content
VIRAL across a
network of 1.7
BILLION ractive
monthly
users.Tips,
tricks and hints
to find targeted
buyers on each
of these
SitesFORGET paid

ads - get hyper-
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engaged FREE
traffic without
paying a
pennyGrow- a
massive
followingy,, build
your brand and
DOMINATE any
nilche (you
enten.Be up &
running in NO
TIME with zero
experience or

tech skills.In
Page 102/121



depthianalysds
for major. Social
networksAnd
much, much
moreThis book
breaksthe
training down
into super easy-
to+runderstand
steps. 1t starts
from the very
beginning, so
you can get

quick results -
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even as-a
beginner!What
are you waiting
for?Download now
The |\ Social Meddia
Blueprint, to.be
on your way to
skyrocket your
business) and
income Scroll to
the top of the
page and select
the buy now

button.
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Are you raddicted
to your phone?
Do you find
yourself
engaging -online
but unengaged at
home with the
people righti(in
front of you? Do
you spend hours
scrolling
through

Facebook,
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Instagram,
newsfeeds,  and
YouTube videos?
Have your
devices become~d
ivisiver—dividin
g you from
family ‘and
friends rand,
most
importantly,
God? What would
happen if you

took some time
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tofast from
social media in
order to get
social with God
and '\ others once
more? -In the
pattern of her
popular 40-Day
Sugar Fast,
Wendy Speake
offers you The
40-Day Social
Media Fast. This

"screen
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sabbatical ds
designed- to help
you become fully
conscious of
your dependence
on. socialymedia
SO you can
purposefully
unplug from
screens .and plug
into real life
with the help of
a very real God.

Take a break
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from everyone
and everything
you follow
online.
Disconnect in
order to
reconnect with
the only One who
said"follow

me ."

Three days. No
Facebook. No

Twitter. No
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social medias.
Just ~time to
detox, discern,
and decide. Take
athree~day
social-media
fast with
Unfriend
Yourself and
learn to examine
your use of
social media
from a Christian

perspective.
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This| book (widl
guide you. in
evaluating your
fast by asking
challenging
questioens-such
as: What happens
when I 'broadcast
myself on /‘the
Internet? Do T
see a difference
between my
interactions on

social media and
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my-dinteractions
face-to—-face? Do
I rule my media,
or do my media
rule me? While
reading Unfriend
Yourself, you
will learn to
think
critically,
biblically, and
practically
about social

media. Whether
Page 112/121



you choose to
leave the social
media scene,
engage in- it
less, 1orlengage
in it more after
your social
media’ fast, your
perspective on
social media
will never be
the same.
“Without

throwing the
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baby out| with
the bathwater,
Kyle challenges
the' Christian to
aGod=honoring
approach -to
social media
involvement.
Well rresearched
and thought
through,
Unfriend
Yourself avoids

the emotional
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arguments (and
instead presents
a provocative
‘must read” for
any students,
young adults,
and generations
beyond who want
tobe
responsible in
approaching
social media
from a biblical

worldview.” -
Page 115/121



Dr. Bob- MacRae,
Professor. of
Youth Ministry
at Moody Bible
Institute

One of
Lifehackiorg's
Top 20 Books (to
Read in 2016.
Small business
owners and solo
professionals

know they're
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supposed| to use
social media to
increase sales,
but how should
they stant?
Using arunique
Rule of 30
approach, 30
Daysto Social
Media Success 1is
the perfect
resource for
busy people who

want quick
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results. | Thirty
short chapters
(one for each
day of the
month) <amne
packed-with, real-
world tips and
proven
technigques' you
can use  right
away. This book
makes it easy to
tap into the

power of today's
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hottest social
media sites to:
Get global
impact out - of
press releases)
articles,blog
posts, and book
reviews.
Increase) your
personal and
corporate
visibility as
the go-to expert

in your
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industry. (Build
relationships
with clients and
connect’ with
ideal prospects.
Network raround
the world and
around the clock
with people who
need what, you
have to offer.
Wondering how to
use social

media? Looking
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for a way (to
attract new
clients without
spending a
fortune? 30 Days
to Social -Media
Success 1is for
you.
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